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MpookAnon ExdnAwong Evdladépovtog yia Tnv ewoaywyn Oottntwy ato AyyAodpwvo Mpoypappa
MeTamTuyLoakwy Zmoudwy
«ZTPATNYLKO MAPKETIVYK»
Tunua Olkovoulkwy Emlotnpwy
akadnuaiko €tog 2026-2027

To TuRua Owovoukwy Emotnuwy tng 2XoAng Kowwvikwv kot Otkovoulkwy Emotnuwy tou AplototeAeiou
MNaveniotnuiov Oecoalovikng avakoWWVEL T CUVEXLON TS Asltoupylag tou AyyAddwvou Mpoypauuatog
MeTtamtuxlakwy Imoudwv «Ztpatnytko Mapketvyk (MSc in Strategic Marketing)» yia To akadnuaiko €tog
2025-2026, T0 omoio anovépel Metamtuyloko AlmAwpa Ewdikevong (MAE).

To N.M.Z. ameuBuvetal oe mruxlovxoug Tunuatwyv Awoiknong Emuxelprioewv, Owovoulkwyv Emiotnuwy,
Méowv Mallkig Emwowvwviag, TUNUATWY MoAUTEXVIKWY ZX0AWV Kal OTKWY Emotnuwyv kabwg Kot GAwv
Tunuatwv Navemniotnpiwy tTng NUESATAG KAL OLOTOYWY AVOYVWPLOUEVWY LOPUHATWY TNG aAAodamn. Entiong
yivovtal dektol mruytovyol Tunuatwy TEl cuvadolg yvwoTIKoU aVIIKELLEVOU.

To NMZ gotialel otn Snuoupyia eEELSIKEVUEVWY EMLIOTNUOVWY OTO OVTLKEILEVO TOU MAPKETLVYK, KOL TNV
npostollacia otehexwy yla otadlodpopia wg AteuBuvteg katl oteAéxn MApketvyk, AteuBuvtég Mapkag
(Brand Managers), AteuBuvtég kat oteAéxn MwAnoswv, IteAéxn WndlokoU MAPKETIVYK, ITEAEXN
AladNULOTIKWY ETOLPELWY, O OAEG TIG EUTIOPLKEG ETILXELPNOELG KOL UTINPECLEG, OMWG EMIONG KOL TOUG
opyavLopoU¢ tnG EAAASaC kat Tou e€wtepLkoU.

H xpovikn 8ldpkela ylo Tnv amovour tou MetamtuylokoU AumAwpoatog Ewdikeuong opiletat o tpla (3)
g€aunva. OAa ta pabripata tou mpoypdppatog omoudwy dtddokovtat otnv AyyAkn yAwooa. H Suthwpatikni
epyaoia ouyypadetat otnv AyyAwkn Nwooa.

To npdypappa poodépetal Kat pe duvordtnta €€ anootdoswe (online) mapakoAouBnonct. Ol e€etdoslg
Sle€ayovral o {wong.

MPOPAEMETAL N OLKOVOULKA) CUHMETOXN TwV GOLTNTWY yLa TNV KAAUYN TWV avaykKwv Tou TPOYPARUOTOG,
UYoug Vo YAadwv Eupw (2.000€) ywa kaBe éva amd ta dUo mpwrta e€aunva omoudwv Kot XWiwv
nevtakooiwv Eupw (1500€) yia to tpito e€aunvo. Alvovtal unotpodieg aploteiog os kaBs akadnuaiko
g€aunvo. Ta pabnpata Ste€dyovtal KOONUEPLVES AMOyEUATAL.

Ot evbladepopevol unofdarlouv tnv aitnon, pall Le Ta amALTOUEVA KoL TUXOV IPOoOeTa SIKALOAOYNTIKA,
NAEKTPOVIKA oTo cUvSeopo https://forms.gle/{5tDZ8F6aPGfogRw7

Ol LT oELg UmopouV va uTtoBANBoUV:
AN\odaroi unoPridrot and 1/3/2026 éwg 30/4/2026
‘EAAnveg untoPridrot and 1/5/2026 éwg 15/6/2026.

MmopoUv va urtodAouv aitnon kot 0col TPoBAEMETAL VO TAPOUV MTUXIO WG TNV hUepounvia eyypadng oto
nMz.

1 Katdmiv aitnong, ocuvoSeudpevng amo Tta amapaitnta SKaoAoynTikd Kot €ykplong the Zuvedpioonc.


https://forms.gle/j5tDZ8F6aPGfogRw7
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AMAPAITHTA AIKAIOAOTHTIKA

Altnon (oupmAnpwvetal otnv otoosAida Tou MetanmtuyLlokoU)

Bloypadikd onpeiwpa

Avtiypado rrtuxiou A Suthwpatoc, (pe BeBaiwon wootipiag kat avtiototyiag ard to AOATAN? ebdoov mpdkeLtal
yla titho tng aAlodamng)

BeBaiwon avaAutikig Babuoloyiag mtuyiou/ mruxiwv

Ao (2) ouoTtatikég eMOTOAEG (N pia akadnpaikf)?

ATOSELKTIKO ApLoTng yvwong tng AyyAlkng yAwaooag emunédou C2/r2/CPE

QOwrtotunia Actuvoutkng Tautotntag i Alaatnpiou

QOwtoypadia

BeBawwoelc mpounnpeoiag (epooov undpyouv)

10. Emotnuovikég dnpoatevoslg, Slakpioelg (epdoov undapyxouv)

eSS

. Epeuvntikn paoctnplotnta (epoocov umapyetl)

Kpttipla a§loAdynong:

O yevikoc Babuog mruyiou, to €i60¢ tou mtuyiou R katdatagn tou unmoPndiou petafl Twv cupdoLTNTWY TOU
pe ouvteleotn Baputntag 40%

H emituxia otnv mpoowrtikr cuvévteuén tou uroPndiov pe cuvtedeotn Baputntag 10%.

H emayyeApatikn epmnelpla pe cuvteheotn Baputntag 20%

OL EPEVVNTIKEG SPACTNPLOTNTEG, SNUOCLEVOELS, LETAMTUXLAKEG OTIOUSEC, e ocuvieheotn Baputntag 20%.
TNV Katnyopia GAAa MpooovTa CUVEKTLHWVTAL (N enidoon oto GMAT, mpocBeta mruyxia 1 LETAMTUXLOKOL
TitAolL Tou unoPndiou, emutAéov EEveg YAwooeg, ogpvapla) Ue ouvteheotr Baputntoag 10%.

Meploodtepeg mAnpodopieg Sivovtal amo tn Mpappateio tov Metantuyxtakol Npoypappatog

email: strategic-marketing@econ.auth.gr

kaBwc Kat otnv Lotooehida http://strategic-marketing.econ.auth.gr

H AteuBivtpla tou N.M.2

Xplotiva Mmoutooukn
KaBnyntpla
Tunpa Owovoukwy Emotnuwy AMNo

2 Av o Tithog omoudwv éxetL amovepnBei amd iSpupa thg aAoSATG, TTPOKELUEVOU VO OVayVWPLOTEL, Ba mpémet: i) To
(6pupO TTOU TTOVEEL TOUG TITAOUG, VO CUUMEPLAABAVETAL OTOV KATAAOYO TwV aAAodamwy LEpuPATWY, TTou TNPEL Kal
enkatporolel o AOATAM: «EBvikO MnTpwo Avayvwplopévwy I6pupdtwy Avwtatng Ekmaidsuong tng aAAodamngy»:
https://www.doatap.gr/anagnorish/ethniko-mitroo-anagnorismenon-idrymaton-anotatisekpaidefsis-tis-allodapis ii) H
avayvwplon Twv Tithwyv omoudwv yivetat cuudwva pe doa TPoPAENEL n ekdoToTe VooBeaia.

3 Ol ouotatikég emOTOAEG prtopolv va amootaloly amncuBeiag otn SteBuvon T ypoppateiag strategic-

marketing@econ.auth.gr
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